Decision No. C97-1434

BEFORE THE PUBLIC UTILITIES COMMISSION OF THE STATE OF COLORADO

DOCKET NO. 97A-103T

in the matter of the application and final recommendation of the numbering plan ADMINISTRATOR FOR relief of the 303 area code.

order allocating cost of customer
education and awareness plan

Mailed Date:  December 31, 1997

Adopted Date:  December 30, 1997

I. by the commission


Statement, Findings, and Conclusions

1. This matter comes before the Colorado Public Util-ities Commission (“Commission”) for consideration of the customer education and awareness plan update (“Plan Update”) filed by U S WEST Communications, Inc., on behalf of the Overlay Customer Education and Awareness Committee (“Industry Committee”) on December 12, 1997.  A supplement and errata notice was filed on December 15, 1997.

The Plan Update specifically sets forth the results of the Industry Committee’s attempt to agree on a budget and cost allocation method regarding customer awareness advertis-ing.  The Plan Update then specifically states that the Industry Committee awaits further direction from this Commission regarding these issues.

Upon review of the Plan Update, the Commission finds the proposal set forth therein to be both reasonable and fair.  The proposal is as follows:


--
A media campaign be developed that attempts to generate approximately 90 percent awareness levels among Colorado telecommunications consumers.


--
The total budget for the media campaign shall not exceed $1,200,000.


-- 
U S WEST Communications, Inc., agrees to fund $1,000,000 of that campaign.


--
All other telecommunications providers with NXX codes in the 303 area code agree to fund any remaining portion of the media budget to create a 90 percent awareness level, at a total cost not to exceed $200,000.


--
All other telecommunications providers with NXX codes in the 303 area code will divide these costs based upon levels of NXX codes assigned to these pro-viders as of December 5, 1997.


--
Any telecommunications provider wishing to spend additional funds to create awareness levels greater than 90 percent may do so, and may use their own resources to finance these additional activities.

The Commission will order that the Industry Committee adopt this budget and cost allocation method.  In rejecting other proposals, such as an allocation based on working NXX codes, the Commission notes that the assignment of NXX codes without an immediate need therefore, and not the usage of those codes, has had a more direct impact on the exhaust of the 303 area code and the need for the relief plan ordered in this docket.

If the Industry Committee subsequently agrees to an alternative budget and/or cost allocation method, it shall inform the Commission of the agreement and request its approval.

Finally, consistent with the representations made in the notice regarding customer education which was filed on December 19, 1997, the Commission agrees that the Industry Com-mittee should proceed with its scheduled customer education efforts, notwithstanding the opening of Docket No. 97M-548T.

II. order

The Commission Orders That:

The budget and cost allocation method described above shall be adopted by the Overlay Customer Education and Awareness Committee.

Any material changes to this budget and/or cost allocation method shall be brought to the attention of the Com-mission in a motion requesting approval.

This Order is effective on its Mailed Date.

ADOPTED IN COMMISSIONERS’ WEEKLY MEETING December 30, 1997.
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