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U S West's (USWC’s) status report shall include the following information:
I. SECTION 271(c)(1)


Any evidence USWC has accumulated to show that it meets the requirements of § 271(c)(1), including:

1. a statement identifying all of the agreements that USWC has entered into pursuant to negotiations and/or arbitrations under Section 252 of the Telecommunications Act of 1996 (Act);

2. the dates on which the agreements were approved under §  252;

3. the status of any court challenges to the agreements;

4. a statement describing the efforts USWC has made to meet with likely objectors to narrow the issues in dispute and the results of those efforts.

5. A statement of the applicability of § 271(c)(1)(B), if any, to USWC's Colorado application for authority to provide interLATA services.

II. SECTION 271(c)(1)(A) -- Presence of a Facilities-Based Competitor:


The type of evidence USWC intends to rely upon to show that it has met the requirements of Section 271 (c)(1)(A) relating to the presence of a facilities-based carrier, including:

1. a statement as to whether USWC believes it can meet the requirements of Section 271(c)(1)(A) by entering into one or more interconnection agreements, or whether the market should first be effectively competitive before the Company can be deemed to have met the requirements of Section  271(c)(1)(A);

2. a statement of what USWC defines as “effective competition”;

3. how USWC defines “facilities-based” competition pursuant to Section  271(c)(1)(A);

4. a discussion of the meaning of the requirement that there be at least one “competitor within the state providing business and residential service predominantly over its own facilities”;

5. whether the facilities-based competitor should own its facilities, or whether the requirements of § 271(c)(1)(A) for facilities-based competition can be satisfied if the competitor leases unbundled network elements  (UNEs) from USWC;

6. whether the purchase of unbundled network elements should be considered “resale” or “the competitor’s own facilities”;

7. if resold or unbundled facilities are not considered a competitor’s “own facilities”, whether the term “predominantly” requires that some fixed percentage (e.g. 51%) of the services provided by the competitor must be over the competitor’s own facilities and not over facilities purchased from USWC through resale or unbundling;

8. the number and identification of entities that have been certified in Colorado to provide local exchange service over:

a. facilities owned by the competitor,

b. resold facilities, and/or

c. unbundled facilities;

9. whether, and to what extent, each of the above entities is providing:

a. business exchange service,

b. residential exchange service, or

c. exchange and/or special access services;

10. if any of the above entities are not providing any of these services now, whether they have announced plans to offer any of these services, and if so, when;

11. whether a competitor must be of a specified size to be deemed a viable competitor under Section  271(c)(1)(A);

12. whether the competitor’s service or offerings must be available to a specified percentage of statewide consumers before the Company can be deemed to have met the requirements of § 271 (c)(1)(A);

13. whether the competitor must actually be providing service to a specified percentage of customers before the Company can be deemed to have met the requirements of § 271 (c)(1)(A)

III. SECTION 271(c)(2)(A)


Whether USWC is currently providing access and interconnection pursuant to one or more agreements described in 271(c)(1)(A).

IV. SECTION 271(c)(2)(B) -- Competitive Checklist:

A. Whether USWC should be deemed to have satisfied the requirements of Section  271(c)(2)(B) through the offering of the general availability of each item, or whether the requirements of Section 271(c)(2)(B) should be deemed satisfied only after the item is actually provided to a competitor in a fully functional manner;

B. Any evidence USWC has accumulated to show that it meets the requirements of §  271(c)(2)(B), including:

1. which items on the competitive checklist USWC has been satisfied, supported by relevant documentation;

2. which, if any, of the fourteen checklist items USWC is presently commercially provisioning to competitors with whom it has entered into interconnection agreements that have been approved by this Commission under Section  252 of the Act, and of these:

a. how many of each item is USWC provisioning;

b. to whom USWC is provisioning these items;

c. the date that each request was made;

d. the date USWC began provisioning each item and for how long has it continued;

e. whether any competitor is using these items to provision service to their own retail customers;

f. what mechanisms, both electronic and manual, USWC has established to provide the checklist items to competitors, including:

(1) what steps does USWC follow,

(2) what systems does it use,

(3) how and at what points it physically interconnects,

(4) whether any competitors are virtually interconnected;

g. whether the operations support systems (OSS) USWC has established for preordering, ordering, provisioning, maintenance and repairs, and billing are working on a commercial basis;

h. within what time periods USWC is meeting current competitors’ demand for checklist items;

i. how that timing compares with the timing under which USWC provides such items to itself or its own retail customers; 

j. what steps USWC has taken to ensure nondiscriminatory access to each item;

k. what steps USWC has taken to ensure that each item is available at just and reasonable rates;

l. what pricing methodology USWC has used for each item;

m. what steps USWC follows to provide competitors with access to poles, ducts and rights of way;

n. what performance standards USWC must meet regarding the quality, reliability, and timeliness of provisioning checklist items;

o. how these performance standards were determined;

p. whether the quality and reliability of checklist items that USWC is provisioning to competitors is comparable to the quality and reliability of such items USWC provisions to itself or its own customers;

q. whether this quality is consistent with any current or expected national standards;

r. whether competitors have brought forth any significant complaints about any of the mechanisms that USWC has instituted to order, provision or maintain checklist elements and services, or to ensure adequate levels of performance quality on an ongoing basis;

C. If USWC is not currently offering a checklist item:

1. which, if any, is USWC capable of commercially provisioning;

2. whether its capability includes meeting future forecasted demands for checklist items services by competitors in a reasonable and timely manner;

3. the evidence USWC offers to demonstrate this capability;

4. the plans, intentions and anticipated schedule of activity USWC has to offer the item(s) in the future; and

5. the steps needed before USWC can be deemed to have offered the item.

V. SECTION 271(d)(3) -- Determination:


A discussion of issues that may be relevant to the FCC's decision, including the extent and scope of competition or special unforeseen circumstances; and all legal and factual arguments regarding the three requirements of Section 271(d)(3) with supporting documentation.

VI. SECTION 271(d)(3)(C) -- Public Interest:


Any evidence USWC has accumulated and intends to rely upon to establish that its entry into the interLATA long distance market is in the public interest, convenience and necessity, including:

1. the potential benefits USWC foresees;

2. the present state of competition in the provision of long distance services;

3. the likely development of further competition if USWC does not enter;

4. the likely competitive impact if USWC enters;

5. a description of the factors that should be considered in assessing whether USWC’s entry would be in the public interest;

B. Whether the public interest requires the presence of viable local competition in at least the major markets in Colorado;

C. Whether access charge reform should be considered an integral component of a public interest determination under Section 271(d)(3)(C);

D. Whether integrative efficiencies, to producers or consumers, are likely to result from USWC’s ability to offer both long distance and local service;

E. In what ways, if any, USWC’s long distance entry or absence is likely to affect the ability of other firms to achieve such efficiencies;

F. How USWC anticipates that it will provide its long distance services (e.g. using its existing network, building additional network facilities, reselling other carriers’ service, or acquiring existing long distance carriers);

G. To what extent this expectation is relevant to an assessment of the risks and potential benefits of entry;

H. What risk exists that USWC’s market power in local markets could be used to hamper competition in the provision of any telecommunications service, including both local and long distance services;

I. Whether USWC’s ability or incentive to hamper competition will be affected by its entry into long distance;

J. Whether the entry of USWC into long distance will affect the incentives of long distance companies to expand into local service;

K. Whether there be a “first mover” advantage associated with the ability to offer integrated service, and if so, how significant that advantage will be;

VII. Current Network Information to be Included:

A. The number of access lines in Colorado currently served by USWC;

B. The number of entities USWC considers to be local competitors;

C. The number of USWC switches in Colorado connected to local loops served by USWC, by competitors, and where these are located;

D. The scope of the geographic area and the number and type of customers USWC serves compared to what USWC believes its competitors serve;

E. USWC’s competitors’ facilities in operation in USWC’s service area;

F. USWC’s competitors current facilities construction or expansion projects in USWC’s service area and the announced completion dates;

G. The amount of revenues USWC derived from Colorado in 1995 and 1996, including the specific amounts from:

1. basic local residential services;

2. basic local business services;

3. intraLATA toll;

4. access charges; and, 

5. all other types of services;

H. The current and projected market shares of USWC and its local exchange competitors in Colorado;

I. The current volumes of traffic, revenues, or facilities of USWC compared to that of its local exchange competitors;

J. The likely entry, success or rate of growth of USWC’s competitors or potential competitors.

VIII.  Affidavit of Accuracy by Officer:


An affidavit signed by an officer or duly authorized employee of USWC certifying that all information supplied in USWC’s Status Report is true and accurate.
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